
Perception of Technology
Women vs. Men

Technological Innovations 
Awareness among Women

Tech Women

For more than half of urban population, 

the technology represents a way to access 

information from any field and to learn 

new things

While for women technology is in greater 

extent about information/learning new 

things and communication, men are more 

future orientated and believe technology 

to be a progress/evolution and an area 

where everything becomes possible.

Technology Behavior
Women vs. Men

Men are more early and tech adopters 

than women. While women fear of loosing 

that personal touch and sense of 

belonging, they are to a greater extent 

social media rejectors. 

In terms of technological innovations, 8 out of 10 women 

from urban areas declare they have heard of robots, followed 

at a significant difference by virtual reality and artificial 

intelligence (7 out of 10 women).

The robots are more popular among women over 55 y.o., 

most probably thanks to a higher media exposure through 

television.

Virtual reality was mentioned in greater extent by women 

45-55 y.o., while augmented reality which has the lowest 

awareness score among women is more visible to the 

youngest segment (18-24 y.o.). The youngest segment being 

also the most early technology adopter and gadget enthusiast.

What kind of Tech Woman are you?
Awareness among Women

Gadget enthusiast women are those that keep their mobile 

phone near them at any time, their smartphone being the last 

device they access before going to bed. Also for them the new 

gadgets are a form of having fun and a way to simplify their 

life. Young women are in greater extent gadget enthusiasts.

Why women are social media rejecters? Mainly because at an 

emotional level they feel they lose the human interaction. 

Mature women (45-54 y.o.) with families are in greater extent 

social media rejectors.

Information seeker are those women that love online 

shopping, as they can buy any product via the Internet and 

find recommendations/reviews  in order o buy the best option 

for them.

Women are tech rejectors mainly from emotional reasons, as 

they feel they don’t have time to spend it with their loved 

ones.

The Importance of Technology
Women vs. Men

For 9 out of 10 both women and men technology is 

considered to be important. In comparison with men, there 

are few women that consider technology less important.

New Technologies Usage
Women vs. Men

Even if women evaluated technology as important as men, 

they use it in a significantly lower extent. 

Women using New Technologies Almost 8 out of 10 women declared they are using new 

technologies in high and very high extent, especially those 

with age between 25 and 34 y.o. (young professionals).

The Importance of Technology
in Women’s Life

9 out of 10 women recognize the importance of technology in 

their daily life (important and very important). This opinion is 

shared in greater extent by women over 55 y.o., as most 

probably these women acknowledged notable progress in 

time in technology. The younger generation was born in 

technological era and considers technology a given fact of 

everyday life.

A way to access information from any field, 

education, learning new things

Progress/evolution

A way to be connected to everything that is 

happening around me

A form of communication with loved ones / 

friends / acquaintances

An area that can make my life easier

Latest gadgets (smartphones, smartwatches, 

smart TVs, etc.)

A domain that can save lives

Online shopping (e-commerce)

Artificial intelligence

Early adopter Tech Adopter Information 

Seeker

Gadget 

Enthusiast

Social Media 

Rejector

Social Media 

Adopter

Tech Rejector

Robots Virtual Reality (VR) Augmented Reality (AR) - 

combining the real world with 

elements of the virtual world

An area where everything becomes possible

A way for having fun
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Barriers in using
New Technologies

Women vs. Men

When using new technologies, men 

are more concerned that these will 

replace human contribution, as well 

as there could be risks of technical 

problems. Women are more 

concerned about personal data 

exposure.

For both women and men, main 

barrier in using new technologies are 

high purchase costs.

Top 3 sources of information for women when buying a gadget 

are: websites to compare technical specifications, prices and 

offers; in-store where they talk with a representative; through 

recommendations.

The younger generation of women use in greater extent the 

online sources (websites and blog articles) and social media  

(youtube tutorials, posts on social media and influencers 

reviews). While as expected the mature generation use more 

the in-store experience and traditional word of mouth 

sources.

Women Accessing the Internet

Most women access the Internet from 3-4 devices.

Smartphone is the main device from which women access the 

Internet, especially those with age between 18 and 34 y.o.

Women above 45 y.o. use more the Laptop and tablet to 

access the Internet.

The Internet on Smart TV is used mainly by the younger 

generation (18-24 y.o.)

Top 10 Type of Apps
Used Weekly by Women

Popular Apps Among Women
By Type of App (Spontaneous Mentions)

On a weekly basis younger women (18-24 y.o.) access from their smartphone in 

greater extent than other women the following type of apps: social media, instant 

messaging,  games, music, online stores and photo editing. While women above 45 

y.o. use every week banking, online stores, maps/navigation and health apps.

High purchase 

costs

The fact  that 

human / personal 

contribution is lost

Exposure of 

personal data

Difficulty of 

usage/ getting out 

of the comfort 

zone

Fear of failure/risk 

of technical 

problems

The fact that I am 

not sufficiently 

informed about 

the risks I take

Fear of 

addiction
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I keep my mobile phone next to me, all the 

time

New gadgets make my life more fun

The smartphone is the last device I access 

before I go to bed

New gadgets simplify my life

Laptop / PC / mobile phone have become the 

main relaxation devices before a fall asleep

The smartphone is an accessory that 

complements my outfit / style

Tech Rejector

Social
Media
Adopter

Nowadays because of technology we have 

no time to spend it with our loved ones

The Internet reduces our attention

Today, due to technology, there is no private 

life anymore

There are times when I feel overwhelmed 

by technology

Technology makes us less creative.

I do not trust the purchases made on the 

Internet

We want more and more to have what we 

see on social media

I follow my favorite brand on social media

I prefer to communicate with my loved ones 

/ friends through social media

Social media are a source of validation

The social media offer us the 

models we want to follow

Tech Adopter The Internet is the greatest invention of 

modern humanity 

With the help of technology I can do more 

at the same time

The smartphone is the main Internet 

accessing device

I trust the online payment system

I prefer online shopping than going to 

stores

Social Media Rejector

Information Seeker

Due to social media there is no longer 

human interaction

Social media can create rivalry between 

friends 

Social media do not present a real world

Nowadays you can buy any type of product 

on the Internet 

Social media are a good source to find 

opinions and recommendations about 

products / services / brands

I get information about raising and 

educating my child on the Internet

Early
Adopter

Nowadays I have access to all the 

information I need

I like to keep up with the latest gadget 

I like to own the latest model of gadget / 

device that appeared on the market
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Devices Owned
Women vs. Men

Men and women own in the same 

extent the classical devices: 

smartphone, laptop/PC, power bank 

for mobile phone and tablet.

More tech adopters, men own in 

greater extent than women: smart TV, 

portable speaker, photo/video camera 

and smartwatch.

Smartphone Laptop/PC Smart TV Headphones Power bank for 

mobile phone

Tablet Portable speaker

Photo /video 

camera

Smartwatch The bracelet that 

monitors your 

physical activity

Game console 

(PlayStation, Xbox, 

Nintendo, etc.)

VR glasses E-book Drone

Visit websites to compare 

technical specifications, prices 

and offers

I go straight to the store and talk 

to a representative

Recommendations from family, 

friends or colleagues

Online comments posted by 

other people

Youtube tutorials

Articles on specialized blogs

Posts on social media (Facebook, 

Instagram, LinkedIn, etc.)

I follow online posts from public 

persons, bloggers, vloggers 

about the gadget I am interested 

in
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Number of Apps
used Weekly

Women vs. Men

7 out of 10 internet users from urban areas use weekly less than 10 apps on their 

smartphones, especially women. Men tend to use more between 11-20 applications, 

compared to women.
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Type of Apps
used Weekly

Women vs. Men

Social media is the main type of app 

used weekly, by both women and 

men on their smartphone. It is 

followed at a significant difference by 

instant messaging and e-mail apps.

As communication is one of the main 

technology benefit for women, they 

use in greater extent instant 

messaging to talk with their dear 

ones, meanwhile men use in greater 

extent maps/navigation apps.

Paid Applications

Would you pay to install an 

application you need, or for a 

premium / updated version of the 

application you currently have?

Paid applications are not yet very popular among Romanian urban population, only 1 

out of 5 people declared they would pay to install an application they need, or for a 

premium / updated version (in greater extent men).
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Less than 10 applications

Between 11 and 20 applications

Between 21 and 30 applications

Over 30 applications

I don’t know

Social media Instant messaging 

applications

E-mail Games Banking Music Maps / Navigation

Health and 

movement 

monitoring

Movies Photo 

editing

Private means of 

transport (Taxi, 

Uber, etc.)

Educational / 

parenting

Dating Nutrition 

E-commerce
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Social media

Instant messaging
applications

E-mail

Games

Banking
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Maps / Navigation
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Health and
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Photo editing
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Sources of Information
when Women want to buy a Gadget

Gadget
Enthusiast

Social Media App

Games 

Instant

Messaging

Music

1%

LinkedIn

1%

YouTube

1%

Pinterest

1%

Viber

96%
Facebook

41%
Instagram

18%
WhatsApp

2%

Twitter

2%

TikTok

1%

Snapchat

2%
Farm

Heroes

2%
Cuvinte

din gradina

2%
Picnic

2%
Triviador

25%
Candy Crush

11%
Solitaire

5%
Gardenscapes

4%
Coin Master

4%
Sudoku

2%
Bubble shooter

82%
Messenger

51%
YouTube

11%
Spotify

4%
Radio

3%
Zedge

57%
WhatsApp

5%
Instagram
Messages 1%

Telegram
0.3%

Hangouts
0.3%

Snapchat

1%
Yahoo

1%
Viber

1%
Skype
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